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Executive Summary

Currently, the global economic landscape is undergoing profound transformation
and adjustment. The rise of trade protectionism and unilateralism, as well as the
impact of geopolitical conflicts, has created a complex and intertwined
international trade environment. Against this backdrop, the global economy faces
multiple uncertainties, and China’s sustainable economic development confronts
unprecedented challenges. Traditionally, China’s economic growth has heavily
relied on investment and exports, but amid today’s volatile international situation,
the limitations of this model have become increasingly evident, making it difficult
to sustain continued economic growth. Consequently, identifying new drivers of
growth has become the key to advancing China’s economic development.

Consumption, as one of the “three main drivers” of economic growth, has become
the central engine in China’s economic transition. Consumption’s contribution to
GDP has surpassed 60%, serving as a foundational support for high-quality
development. With the rise of the middle-income demographic and Generation Z
as dominant consumers, the consumer market is undergoing structural
changes—shifting from basic living needs to demands for quality and
personalization, and extending from goods consumption to service consumption,
thus forming a multi-tiered and diversified consumption ecosystem.

The consumer goods industry is a pillar of the national economy, directly tied to
people’s well-being and accounting for over 10% of GDP. Its high-frequency,
rigid demand characteristics and coverage of the entire value chain endow it with
tremendous economic value. Under digital empowerment, the consumer goods
industry is accelerating its evolution toward intelligence and scenario-based
consumption. New business models such as live-streaming e-commerce and
on-demand retail are growing rapidly, continuously unleashing consumer vitality.

Beyond its multiplier effect in driving economic growth, consumption plays an
important role in raising household incomes, optimizing social security systems,
and improving commercial infrastructure. Data show that every RMB 1 trillion
increase in China’s consumer market triggers RMB 2.3 trillion of investment
upstream and downstream and creates 4 million jobs, underscoring the impact of



consumption on economic development.

In the consumer goods sector, the Red Bull product series under TCP Group
pioneered the functional beverage category in multiple countries, owing to a
unique product positioning and marketing strategy. From the moment it hit the
market, it met consumers’ needs for refreshment and energy boosting in various
scenarios such as work and sports, achieving tremendous success in China and
becoming a leading brand in the functional beverage market. Red Bull’s success
demonstrates the decisive role of innovation, technology, and policy support in
industry development. Through continuous product innovation, the creation of
new consumption scenarios, and technological advances, Red Bull has not only
enhanced brand influence but also improved production efficiency and reduced
costs. Meanwhile, Red Bull has made positive contributions in green development,
marketing, and building consumer infrastructure, setting a positive example for
the industry’s progress.

However, the consumer goods industry faces fierce market competition, rapidly
changing consumer demands, and the challenges of online—offline integration. To
promote healthy growth in the sector, the government should introduce favorable
policies by drawing on international experience and adapting to China’s market
characteristics, thereby driving policy innovation.

This study aims to combine international experiences with the realities of the
Chinese market and to propose policy recommendations—based on the case of
Red Bull from TCP Group—for advancing the consumer goods industry. The goal
is to provide references for government policymaking, promote high-quality
development of China’s consumer goods industry, energize consumption, and
boost China’s economic growth. Four key policy recommendations are proposed:
stabilizing the policy environment, spurring corporate innovation, deepening
international cooperation, and strengthening intellectual property and consumer
protection.



1. The Convergence of International Experience and the Chinese
Market

1.1 Diverse Approaches to Stimulating Consumption
Internationally

In the process of economic globalization, consumer markets across different
countries and regions exhibit diverse developmental trajectories. Many economies
have successfully bolstered their consumer markets through a series of effective
policy measures, offering valuable lessons for China’s consumer goods industry.

U.S. Policies to Drive Consumer Market Growth

The United States has primarily employed fiscal stimuli and tax incentives to
promote consumer market growth. In the aftermath of the 2020 pandemic, the U.S.
government issued direct cash subsidies to residents, such as the one-time USD
1,200 check under the CARES Act and subsequent expansions of unemployment
benefits, which drove a significant short-term rebound in consumption. Against
the backdrop of high inflation in 2024, the U.S. extended unemployment benefits
and increased tax credits for low-income households (e.g., the Earned Income Tax
Credit, EITC) to ease liquidity pressures and boost consumption. Additionally, the
U.S. government introduced ultra-long-term special treasury bonds to support
consumption-related sectors; part of these funds subsidized the trade-in of durable
goods, indirectly spurring the recovery of the durable goods market.

On the tax front, the U.S. government has adjusted the tax system to encourage
consumption, raising the personal income tax threshold and expanding the
applicability of the earned income tax credit to reduce the burden on middle- and
low-income groups, thus increasing disposable income. Some state governments
have moved to raise minimum wage standards—for instance, California and New
York have gradually raised their minimum hourly wage to above USD
15—narrowing income disparities and boosting consumer confidence. At the
federal level, lowering corporate taxes has encouraged investment, indirectly
creating jobs and stabilizing residents’ income expectations.

EU Policies for Consumption Recovery and Sustainable Development

In recent years, the European Union has utilized a multi-layered policy approach
to revive consumption and drive sustainability. The EU has used subsidies for
electric vehicles as a key lever to stimulate demand across member states.
Germany reinstated its purchase subsidies and extended them through 2025, Spain
allocated an additional EUR 350 million to extend subsidies until year-end, and
France employed tax incentives and scrapping programs to attract buyers.



To counter post-pandemic economic recession, the EU adopted a dual-track
strategy combining monetary policy and market reforms. Starting in 2024, the
European Central Bank enacted consecutive interest rate cuts to lower borrowing
costs and encourage big-ticket purchases. Meanwhile, regulatory requirements
were streamlined to reduce administrative burdens for businesses, and
sustainability reporting processes were optimized. Strengthening the single market
strategy further eliminated cross-border trade barriers. Germany increased its
minimum wage to EUR 12.82 per hour, and housing subsidies rose by an average
of 15%, directly unleashing consumer spending potential. Countries such as the
Netherlands and France introduced tax rebates on green technologies (e.g., solar
energy and heat pumps), thereby stimulating consumption in these areas.

Measures to Develop Unique Consumer Markets in Southeast Asia

Southeast Asia has been notably effective in developing characteristic consumer
markets. In Thailand, the government has adopted a range of strategies to
encourage domestic consumption, distributing vouchers and subsidies to boost
spending in tourism, retail, and other consumer-related sectors. Through the
“Khon La Khrueng” (“Let’s Go Halves”) program, for instance, subsidies are
provided for dining and shopping (covering retail, tourism, etc.). To stimulate
household spending, Thailand’s government has rolled out broad tax deductions,
especially targeting low-income groups and small and medium enterprises, and
offered tax incentives for purchasing energy-efficient household appliances,
encouraging consumers to buy more eco-friendly products. As a key measure to
stimulate consumption, the Thai government has also actively promoted tourism
recovery—particularly in the post-pandemic era—through initiatives such as the
“Thailand Smiles” campaign, bringing in an all-time high number of foreign
visitors. By offering visa-free entry, Thailand welcomed a record 35.5 million
visitors in 2024, significantly boosting tourism revenues.

Singapore has implemented a range of tax incentives to spur consumption,
including tax deductions for purchasing electric vehicles, and launched voucher
programs aimed at stimulating household spending, thus fostering demand for
green and environmentally friendly products.

Malaysia’s government has adopted multi-layered policies to promote consumer
spending, which include direct subsidies, spending incentives, and structural
reforms. In the short term, Malaysia has promoted domestic demand by
distributing cash aid to low-income families (for example, MYR 1.74 billion was
issued to 8.6 million households in 2022) and encouraging retailers to cut prices.
The government has also driven digital transformation among small and medium
enterprises by encouraging them to expand through e-commerce platforms. For
instance, the 2020 “Boost Consumers’ Spending in Digital Channels” initiative



aimed to incorporate 875,000 businesses by 2025. Over the longer term, Malaysia
is considering reinstating the Goods and Services Tax (GST) to both enhance
fiscal revenues and guide rational consumer behavior. Additionally, adjusting
import taxes on low-priced items (imposing a 10% sales tax) protects domestic
manufacturing. Fuel subsidy reforms, such as capping the amount of subsidized
fuel, free up fiscal resources that indirectly support consumer spending in other
sectors. Together, these measures alleviate short-term economic pressures while
setting the stage for more sustainable consumer market growth.

Vietnam’s government, aiming for economic growth exceeding 8% by 2025, has
introduced various measures to spur domestic consumption and drive economic
expansion. These include issuing shopping vouchers, running price-reduction
promotions, and providing low-interest consumer loans to strengthen purchasing
power. In tourism, Vietnam plans to attract large numbers of domestic and
international tourists to boost related industry spending. The government has
extended tax breaks and stepped up public investment, especially in infrastructure,
to generate employment and indirectly stimulate consumption. These strategies
combine short-term stimuli with long-term structural reforms to promote
sustainable economic growth.

1.2 The Distinct Trajectory of China’s Market

As the world’s largest developing country, China’s consumer market exhibits three
noteworthy “super” attributes—super-scale population, super-wide regional depth,
and super-resilience. By the end of 2024, China’s total population stood at 1.408
billion. This substantial base not only constitutes the world’s largest single
consumer market but also, through the interplay of geographic breadth and
economic dynamism, creates a multi-tiered and diverse consumer demand
framework. From the “quality consumption circles” in first-tier cities to the
“upgraded consumption belts” in emerging central and western city clusters, and
the “latent consumption layers” in county-level markets, China’s broad scope and
complexity provide a unique proving ground for global consumer goods industries
and offer remarkable growth opportunities.

China is in the midst of rapid urbanization, with the urbanization rate rising every
year—reaching 67% in 2024, an increase of 0.84 percentage points from the
previous year. As urban residents’ incomes grow, so do consumption concepts and
spending habits, resulting in a demand for higher-quality, diversified consumer
goods. Regarding food and beverages, urban citizens place greater emphasis on
safety, nutrition, and quality, driving up demand for organic, imported, and
functional  foods.  Cities also  boast  well-established  commercial
infrastructures—shopping malls, supermarkets, convenience stores—providing a
broad array of convenient shopping scenarios. Meanwhile, the growth of



e-commerce platforms enables consumers to purchase a vast range of domestic
and international products online.

As the rural revitalization strategy advances, income levels in rural areas have
risen steadily, making rural markets the new frontier for consumer goods
companies. In 2024, per capita disposable income for rural residents reached
RMB 23,119, a 6.3% increase from the previous year. With higher incomes, rural
consumers’ spending power and willingness to spend have also significantly risen.
Their consumption structure is shifting from meeting basic living needs to
pursuing a higher quality of life. In food and beverage, for example, rural
consumers are increasingly interested in branded products and drinks, and are
more attentive to health and nutrition.

2. In-Depth Analysis of Consumption Drivers
2.1 Policy Support: A Strong Booster for Consumption

Policy support plays a critical role in stimulating consumption and driving
economic growth, particularly in the consumer goods industry. Through measures
such as consumption subsidies and tax incentives, governments can directly or
indirectly influence consumer purchasing decisions and corporate operations,
injecting new momentum into the consumer goods sector.

China’s rural home appliance subsidy program serves as a classic example. It was
implemented between 2009 and 2013, and significantly boosted appliance
consumption in rural areas. According to the Ministry of Commerce, as of the end
of November 2012, total nationwide sales of subsidized home appliances reached
298 million units, amounting to RMB 720.4 billion in revenue. In many rural
regions, the coverage of appliances rose sharply, with numerous households
buying televisions, refrigerators, and washing machines for the first time,
accelerating the upgrade of consumption structures. This policy also presented
major opportunities for home appliance manufacturers, which increased
production and adjusted product lines to meet rural market needs.

Consumption subsidy policies are crucial in the consumer goods industry as they
directly lower the cost of purchases and encourage consumers to buy.
Governments can target subsidies at specific products, such as green foods or
eco-friendly household cleaning items, offering incentives for buying organic
foods or energy-efficient appliances to promote healthier and more
environmentally conscious spending. These policies not only alter consumer
behavior but also encourage businesses to invest more in the development and
production of green and sustainable products, driving the sector’s long-term
viability.



Tax incentives are another key tool for propelling the consumer goods industry.
By lowering value-added taxes or corporate income taxes, governments reduce the
tax burden on companies, thereby improving their profitability and market
competitiveness. Additional tax breaks can be provided for innovative consumer
goods enterprises to encourage investment in research and development; similarly,
support can be offered to small and micro businesses to foster a more diverse
market landscape. Emerging categories, such as functional drinks or plant-based
foods, could receive preferential tax treatment to accelerate their rapid expansion.
Meanwhile, governments should incentivize traditional consumer goods
manufacturers to modernize production and technologies by providing tax
deductions or credits for costs associated with transformation and upgrades.

By placing such measures—consumption subsidies, tax incentives, and
more—governments can effectively shape consumer behaviors and corporate
strategies, delivering fresh growth momentum to the consumer goods industry.

2.2 Corporate Innovation: Developing New Consumption
Scenarios

In the fiercely competitive consumer goods market, a company’s capacity for
innovation and its ability to create fresh consumer scenarios are paramount to
enhancing brand influence and market competitiveness. Red Bull, the leading
brand in functional beverages, provides an outstanding example of this approach.

Red Bull understands that product innovation is the fundamental driver to satisfy
consumers’ evolving demands. As health awareness grows and consumer mindsets
shift, the benefits of functional beverages have expanded beyond just alertness
and energy. Recognizing these trends, Red Bull has ramped up R&D investments,
introducing various innovative products. For health-conscious consumers, Red
Bull launched low-sugar and zero-sugar variants, preserving core benefits while
reducing sugar content—meeting the demand for healthier drinks. This innovation
not only broadened Red Bull’s customer base but also strengthened its leadership
in the functional beverage market.

Red Bull continually refreshes its packaging designs to cater to diverse
consumption scenarios and aesthetic preferences. In addition to the classic can, the
company offers bottled formats for greater convenience in different consumption
settings. It also partners with renowned designers and brands to release
limited-edition or co-branded packaging, which boosts collector appeal and
generates significant consumer buzz and online sharing. Consequently, Red Bull’s
brand visibility and impact continue to rise.

In terms of marketing, Red Bull has successfully created a variety of consumption
scenarios that amplify brand presence and competitiveness. TCP Group employs a



diversified approach to engage consumers emotionally, helping them tackle life’s
challenges with greater energy and enthusiasm. For instance, Red Bull sponsors
tennis Masters tournaments, leveraging event broadcasts, on-site interactions, and
brand exposure to share its “Challenge Yourself, Break Your Limits” ethos with
viewers worldwide—while fueling athletes’ performance and showcasing its deep
involvement in sports. Red Bull also sponsors renowned marathons in cities like
Guangzhou and Zhengzhou, further integrating extreme sports with its brand
identity and garnering interest from running enthusiasts. These events offer
participants opportunities to push their limits and, through live broadcasting and
social media coverage, amplify Red Bull’s brand influence even more.

Meanwhile, TCP Group has created the Very Thai Music Festival under the Red
Bull brand, providing a feast for young consumers and promoting cultural
exchange between China and Thailand. On site, the Red Bull brand display areas
and interactive experiences are set up, enabling consumers to enjoy music while
learning about the brand. Collaborations with musicians yield exclusive musical
content or events, deepening cultural resonance between Red Bull and younger
audiences. Additionally, Red Bull maintains a close relationship with the China
University Basketball League (CUBAL), serving as a top-tier sponsor and the
official exclusive energy and sports drink partner, further extending the
“Challenge Yourself, Break Your Limits” message across various demographic
groups. Through these strategies, Red Bull has successfully embedded its brand
into the cultural contexts favored by younger consumers, strengthening its appeal
and influence among this key market segment.

2.3 Technological Innovation: Leading Transformations in
Production

Technological innovation is reshaping the consumer goods industry with
unprecedented speed and depth, serving as a primary driver of development. In
the digital era, advanced technologies—ranging from big data, artificial
intelligence, and the Internet of Things to smart manufacturing—have become
widely adopted, driving integrated innovation that changes production methods,
optimizes supply chain management, enables targeted marketing, and enhances
the shopping experience. These innovations offer a competitive edge to companies
by helping them stand out in the market.

Big data technology provides consumer goods companies with robust means to
understand consumer needs and behaviors. By analyzing vast amounts of
consumer data, businesses can monitor shopping preferences and other insights,
enabling more precise market positioning and product development. Segmenting
the market based on multidimensional data allows companies to create products
that target niche demands, such as new beverages aligned with consumer taste



preferences in the food and beverage sector. Big data can also forecast market
demand and optimize inventory, helping companies cut costs.

Artificial intelligence (AI) applications are widespread in consumer goods,
spurring a multitude of innovations. In manufacturing, Al-driven automated and
smart controls improve productivity and quality through intelligent sensors that
capture real-time operational data and swiftly resolve issues. In logistics, Al aids
in route optimization by analyzing traffic data, reducing delivery times and
expenses. For customer service, 24/7 chatbots respond instantly to inquiries and
complaints, improving overall customer satisfaction.

Smart manufacturing allows consumer goods companies to achieve more efficient,
flexible, and customized production. Via digital design and integrated
manufacturing processes, companies can rapidly adapt production schedules and
procedures according to real-time orders and market fluctuations, facilitating
small-batch, multi-variety output that aligns with a growing demand for
individualized goods. Packaging processes can be automated and custom-tailored,
increasing value-added for products and boosting competitiveness.

As a leading brand in functional beverages, Red Bull has invested substantial
resources in technological innovation, reaping significant rewards. In production,
Red Bull has integrated advanced smart manufacturing, achieving high levels of
automation and intelligence throughout the process. From raw material
procurement and formulation to filling, packaging, warehousing, and logistics,
Red Bull employs automated systems that greatly elevate efficiency and ensure
consistent product quality. A smart production management system monitors
real-time metrics—such as production status, equipment performance, and quality
control—allowing for timely adjustments that keep operations smooth.

Red Bull also harnesses big data and Al to deliver targeted marketing and
customer relationship management. By analyzing consumer data, Red Bull gains
deeper insights into customer needs and behaviors, enabling precise marketing
strategies. For example, to reach younger demographics, Red Bull leverages social
media platforms and online campaigns to focus its advertising and brand
promotion on channels most frequented by this group, successfully capturing their
attention and driving sales.

2.4 Green Development: Shaping Sustainable Brand
Competitiveness

Amid intensifying global emphasis on sustainability, green development has
emerged as a key trend in the consumer goods industry and a vital path for
businesses to enhance brand value and competitiveness. With the goal of Net Zero
Emission by 2050, TCP Group has systematically integrated sustainable



development into its business strategy, aiming to reduce environmental and social
impacts while driving economic growth.

On the environmental responsibility front, TCP Group prioritizes energy transition
and circular economy practices. Its factories rely heavily on renewable energy
sources like solar power; the company’s headquarters in Thailand and its plant in
Sichuan, China, have achieved LEED green building certification. TCP Group
also ensures that 100% of its product packaging is recyclable and has begun
replacing traditional fossil-based materials with bio-based materials and
renewable energy from solar power. Additionally, the company has upgraded
water resource management systems, cutting consumption and boosting reuse
rates. For example, the factory in Prachinburi Province, Thailand, has realized
zero industrial wastewater discharge.

In terms of social responsibility, TCP Group focuses on the well-being of
employees, local communities, and consumers. Fair compensation, rigorous safety
protocols, and health programs have resulted in an 83% employee satisfaction rate
and zero major accidents for the year. Locally, TCP Group follows its founder’s
vision by supporting educational initiatives (awarding 438 scholarships),
healthcare donations (providing THB 24.42 million worth of equipment), and
disaster relief (including support for reconstruction after the Wenchuan earthquake
and flooding in Beijing-Tianjin-Hebei). For consumers, 72.92% of its product
lines meet health standards, and transparent supply chains bolster consumer trust.

In the realm of governance and innovation, TCP Group uses an ESG framework
that requires 100% of its Tier-1 suppliers to sign a Sustainable Development Pact,
thus ensuring 100% compliance throughout the supply chain. The company
invests in technology R&D for intelligent manufacturing and carbon footprint
management, with 11 of its products receiving the Carbon Footprint of Products
(CFP) certifications. Looking ahead, TCP Group is expanding further in Southeast
Asia by building new plants in China, while quickly rolling out low-sugar or
zero-sugar product lines.

These green initiatives have significantly reduced TCP Group’s environmental
impact while generating solid economic and social value. Economically, the
adoption of energy-saving technologies and optimization of manufacturing
processes cut operational costs and boosted efficiency, strengthening the
company’s competitiveness. From a social standpoint, TCP Group’s commitment
to sustainable development has won consumer trust and recognition, elevating
brand reputation and market standing.

3. Policy Recommendations: Building a New Ecosystem for
Consumer Market Growth



3.1 Stabilize the Policy Environment: Safeguard Industry
Development

In the current global context of heightened economic volatility and shifting
consumer demand structures, a stable policy environment is vital for the
sustainable growth of the consumer goods industry. Governments should offer
precise policy guidance and institutional innovation to foster a business
environment characterized by fair competition, transparency, and predictability,
thereby injecting sustained momentum into high-quality industry development.

Optimizing tax policies is a cornerstone of unleashing corporate vitality.
Governments can adopt differentiated tax incentives based on company size and
sector focus. Large businesses adhering to green standards or innovation goals
might benefit from reduced value-added taxes or extended R&D expense
deductions to relieve financial pressure associated with transformation. At the
same time, tiered income tax breaks can help reduce operating costs and
encourage innovation among small and micro enterprises. For instance, initiatives
like special tax credits for green packaging research and development or
low-carbon production processes could not only expedite industry-wide green
transformations but also steer companies toward health- and environment-focused
products. Establishing a dynamic directory for tax incentives can ensure newly
emerging consumption categories (such as functional foods) are promptly
included, thereby aligning industrial growth with evolving consumer demands.

Well-designed industrial planning is another key method for allocating resources.
Governments should integrate national development strategies with market
realities to map out sensible consumer goods industrial plans, including
development goals, priority sectors, and regional allocations. The aim is to
enhance the overall competitiveness of the sector by advancing it toward
higher-end, smarter, and greener production, thereby boosting product value and
market share. Focus should be placed on areas closely tied to daily life—like food,
beverage, and personal care—through policy initiatives and resource support to
bolster leading domestic and foreign-invested enterprises and well-known brands.
Policymakers must also align these plans with associated policies regarding land
use, environmental protection, and more to deliver a comprehensive policy
environment that supports the entire consumer goods industry.

Expanding consumer subsidy programs is an effective way to bolster market
confidence. Extending such subsidies to the food and beverage sector, given its
high frequency and inelastic demand, could quickly energize domestic consumer
spending. Beyond alleviating the financial burdens on lower-income groups,
subsidies can also fuel the growth of functional and leisure-oriented food and
beverage segments, broadening overall market consumption. At the



macroeconomic level, such initiatives foster a positive cycle—“consumption
stimulus—supply chain upgrading—employment growth”—benefiting large-scale
agriculture, food processing innovation, and the expansion of universal services in
retail and dining.

3.2 Spur Corporate Innovation: Powering the Growth Engine

In the face of intensifying global competition in consumer goods, innovation is
the key for businesses to achieve sustainable growth and enhance market
competitiveness. As macro-level regulator and guide, the government plays a
crucial role in accelerating corporate innovation. By enhancing policy backing and
optimizing the business climate, policymakers can help companies break new
ground in product R&D, production techniques, and marketing models, driving
the industry to upgrade and transform.

As technology rapidly evolves, consumer demand for health-focused, intelligent,
and personalized offerings continues to climb. In functional beverages, for
instance, manufacturers deploy cutting-edge research to develop healthier or
customized products such as zero-sugar formulations or Al-driven personalized
packaging, elevating consumer satisfaction. In production, automated assembly
lines, smart factories, and green manufacturing not only boost product quality and
supply chain efficiency but also reduce energy use and carbon emissions.
Corporate innovation strengthens competitiveness while contributing to overall
industry advancement. Traditional sales channels have also become less effective;
creative marketing strategies are critical for attracting consumers and building
brand loyalty. Through cross-sector collaboration, digital marketing, and
immersive brand experiences, companies can reach consumers more precisely,
ignite market dynamism, and foster deeper brand engagement.

Looking ahead, the government should incentivize businesses to heighten
investment in innovation, supporting them in product development, production,
and marketing to achieve greater breakthroughs—thereby broadening consumer
demand and strengthening the economic growth engine.

3.3 Deepen International Cooperation: Enhancing Global
Competitiveness in Consumer Goods

As China continues to open its markets, local consumer goods companies face
both unprecedented opportunities and intensifying challenges. Businesses must
not only meet upgraded domestic consumer needs but also actively expand
overseas to boost their global competitiveness. International collaboration has
become essential: by importing advanced technology and managerial expertise,
Chinese companies can enhance their core strengths, build local brands into global



players, and secure broader market opportunities.

Technology and management skills are at the core of global competitiveness.
Partnerships with international enterprises can lead to breakthroughs in areas such
as smart manufacturing and quality control, helping Chinese companies hold their
own in global markets. Moreover, learning from and innovating upon global best
practices in business administration can elevate brand influence and position
Chinese firms securely in overseas markets.

Government initiatives are critical in driving international collaboration and
enhancing the sector’s global standing. Through policy directives and financial
support, the government can assist enterprises in participating in international
exhibitions, technology forums, and collaborative platforms—facilitating their
assimilation into the global marketplace. Meanwhile, further market liberalization
and clear-cut market access policies can encourage foreign participation in China,
promoting beneficial competition and industry advancement.

Globalizing the consumer goods industry is vital to China’s quest for high-quality
growth. Through strengthening international collaboration and market openness,
companies can fuse local cultural value with global brand strategies to raise their
international profile. Furthermore, optimizing the business environment and
attracting foreign investment can invigorate competition, jointly propelling
China’s consumer goods industry forward in global markets.

3.4 Strengthen Intellectual Property and Consumer Protection:
Ensuring a Mechanism for Consumption Expansion

In stimulating consumption growth and upgrades, robust intellectual property (IP)
rights and consumer protection mechanisms are indispensable. IP safeguards
foster enterprise innovation, guarantee fair market competition, and promote
sustainable development. Consumer protection reinforces consumer confidence,
fueling market vitality and cultivating a healthy consumption environment.
Policymakers must continuously refine legal frameworks and regulatory practices
to protect corporate innovation and consumer rights alike, thus stimulating a
vibrant market.

In the consumer goods industry, brand innovation and R&D are central to
competitive strength, rooted in technological breakthroughs, design, and brand
equity. In functional beverages, for instance, the race to meet health-oriented
consumer demands is intense. Yet issues like trademark infringement and
counterfeit packaging still disrupt market order. Stronger IP enforcement is
needed, including improved patent examination and robust law enforcement, to
protect innovative businesses.



Similarly, safeguarding consumer rights is vital for promoting consumption
growth, especially in the food and beverage segment, where product quality and
safety dominate consumer concerns. Counterfeit and substandard goods, along
with misleading promotions, erode consumer trust. Stricter regulatory oversight is
needed to implement product standards and strengthen consumer protection
measures.

Going forward, governments should refine the overall legal framework, encourage
businesses to invest more in innovation, enhance consumer protection, and
cultivate a fair and transparent market environment. By doing so, they will expand
the consumer market and advance high-quality economic development.

4. Conclusion: Envisioning the Future of Consumption

In summary, policy support and innovation-driven measures are pivotal to igniting
new momentum in China’s consumer market. As policy frameworks improve and
take root, and as corporate innovation capacities continue to grow, China’s
consumer goods industry will optimize its structural layout, raise product quality
and service standards, and meet consumers’ aspirations for a better life. Chinese
consumer brands will also make their mark on international markets,
demonstrating the allure and strength of “Made in China”.
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